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“It is good to have an end to 
journey toward; but it is the 

journey that matters, in the end.”

- Ernest Hemingway
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Quality data for quality decisions
Dorothy Skierkowki-Foster, PhD

Increasing youth participation in community research
Paul Florin, PhD (on behalf of Lucy Gu, PhD)

Social media literacy: A promising new approach to prevention
Hailee Dunn, MPH

Presenter
Presentation Notes
First, I’ll begin by talking about how bullying affects youth, particularly high school students, and where the current research stands.Next, I’ll discuss some of the gaps in the literature, and talk about why those gaps may exist.Then, I will discuss how my colleague and I have attempted to fill in some of the gaps in our own research. Specifically, I will address how risky sexual behaviors may relate to bullying victimization among high schools students of different racial/ethnic backgrounds. This work is guided by a feminist-based theoretical orientation which I will talk about in greater detail in some of my later slides.Finally, I will end my discussion but summarizing key takeaways from today’ talk and also draw attention to future research needs in the area of bullying.
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Quality data for quality decisions



Background 
PFS-2013

 Evaluator: CRST- Community Research and Services Team 
(URI)

 Problems with…
 Data collection (vendor specific-issues)
 Data collection (administration/school)
 Low response rates
 Overemphasis on small changes in percentages 

 Leading to…
 Evaluation of need for emphasis on quality data collection efforts in 

Rhode Island
 Development of training and technical support 
 Emphasis on enhanced evaluation capacity and better understanding of 

how data can be utilized effectively

Presenter
Presentation Notes
Emphasis:Primary school-based outcome measuresPrevalence of ATOD use Select risk and protective factors for substance use



Goals
 Individual (municipal coordinators):

 Increase capacity to understand and utilize data 
from school-based surveys 

 School-level
 Improve response rates by grade level of 

administration

 Organizational-level
 Collaborate with other state agencies to 

establish response rate guidelines for the future



Intervention

 Organizational-level
 CRST met with key representatives from 

BHDDH and SEOW (State Epidemiological 
Outcomes Workgroup) 
○ Collaboratively established 60% response rate 

by grade level guideline using standards set 
forth by Youth Risk Behavior Survey (YRBS)

 Decision: CRST will not report school survey 
results to communities that do not meet this 
threshold



Intervention

 Individual-level
 Training 
○ Multiple presentations at quarterly meetings
○ Emphasis
 Understanding and utilizing confidence intervals
 Importance of passive versus active consent
 Response rates and clarification of expectations for 

feedback reports
 How to interpret differences in percentages



Example: Training Materials



Outcomes/ Summary
 Organizational-level

 Cross-agency unification in new standards for quality data 
collection/reporting

 School-level
 Rhode Island Student Survey (RISS) administered in 2017-2018 

school year by another entity at URI (CPRC)
○ Overwhelming majority of schools surveyed utilized passive 

consent
○ Overall response rate well-exceeded 60% threshold, with only a 

few instances of grade-level response rates below 60%

 Individual-level
 Increased capacity to utilize data effectively
 Better understanding of how to interpret differences in 

proportions
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Department of Psychology, College of Health Sciences
University of Rhode Island

Increasing youth participation in 
community research



Evaluation Strategies
 What issues are we trying to address?
 Recruitment of adolescents in prevention 

programming research
 Sampling directly from schools to online 

research
 Platforms of reach
 Levels of school involvement
 Adaptability 

 Sustainability 



Pilot Study: Phase 1
 Examining the feasibility of 3 social media platforms in recruiting 

adolescents to prevention programming research

 QR Code response rates significantly higher than Facebook, Twitter

 QR Codes: lowest cost-per-sample recruited; highest response rate 

Presenter
Presentation Notes
First known study examining effectiveness of QR Codes in context of study recruitment1st phase focused on recruitment potentialShowed high sustainability potential due to ease of social media usage, comparatively low costs (to traditional paper/pencil methods), and adaptability to student population and communityOnline resarch no longer limited to computer; mobile devicesCostsQR most efficient; TW, FB not as encouragingAdjusting ad patterns to capitalize on reach (Chu & Snider 2013)All channels cheaper than traditional channels ($51.59) (Lohse et al., 2012) Difficult to determine bottom-line costsRecruitment burden varied across channels 



QR Codes: A sustainable tool

 Embedded QR Codes

 Distributed to each student through homerooms

 Easily adaptable for school communities and/or 
community settings



Pilot Study: Phase 2
 Varying social media (Facebook, QR Codes) and school 

involvement (active, passive, none) to assess for efficacy of 
recruiting adolescents to prevention programming research 

 Extended previous pilot by examining different levels of school 
involvement when used with social media platforms 

 Higher levels of community school involvement correlate with 
 Higher response rates; Lower cost-effectiveness 

 QR Codes continues to show efficacy in recruiting demographically 
representative adolescent samples in Phase 2

 Supplementing QR Codes with FB increased participation %, but 
was a less cost-effective strategy than QR Code alone

Presenter
Presentation Notes
Key findings from Phase 2: Higher levels of school involvement correlate with:higher response rateslower cost-effectivenessSupplementing QR Codes with Facebook may be helpful for: increasing cost-effectivenessless influential on recruitment percentageQR Codes continues to show efficacy in recruiting demographically representative adolescent samples 



Phase 2 Results: Response Rates

Presenter
Presentation Notes
The study spanned a period of three weeks for sample recruitment. A total of 697 students responded to the study’s online survey. (3494 total pop- recruited about 20% of students)The percentages of responses from each school varied across combinations of recruitment channel and school involvement level (see Table 3), from 18.7% (Recruitment combination 1: QR Code-none) to 30.9% (Recruitment combination 3: QR Code-active). The recruitment combination using only QR Codes and active school-involvement emerged as the method that recruited the highest percentage of students, while using only QR Codes while implementing no school-involvement emerged as the least effective



Phase 2 Results: Costs

Cost per recruited respondent 

Presenter
Presentation Notes
-Cost per subject was calculated by evaluating incentive costs, purchasing costs, and labor costs. Human labor costs were systematically monitored in this present study by weekly logs, and translated into dollar expenses by referencing the Bureau of Labor Statistics salaries. -Total labor hours expended at each of the none-school involvement conditions (QR Code-none, QR Code plus FB-none) was zero hours, equaling $0; passive school involvement conditions (QR Code-passive, QR Code plus FB-passive) was one hour per week, which calculates to approximately $23, totaling $69 throughout the three-week study duration; active school involvement conditions (QR Code-active, QR Code plus FB-active) were three hours per week, totaling $207. 1st study QR 6.57 FB 30.29 TW 22.20
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Background

Local communities express interest in using social media 
for substance prevention.

Why?

Reach.
• About 90% of teens use social networking 

sites (SNSs) with 1 in 5 going online “almost 
constantly” (PEW Research Center, 2015)

Bi-directionality.
• When teens disseminate messages they 

automatically become part of the message

Presenter
Presentation Notes
I currently work on a grant aimed at reducing underage drinking and marijuana use among youth 12-17 in 12 high-need communities. Several communities expressed an interested in using social media to reach kids. Why? For starters, reach. Somewhere around 90% of teens use SNS, about 70% have more than one account and about 1 in 5 go online almost constantly. The other aspect that makes SNSs so appealing is the fact that they facilitate 2-way communication. By getting teens to like, share, following, create and disseminate campaign messages, they automatically become a part of the campaign message either explicitly or implicitly promoting the context. Messages become highly relatable. Since adolescence is a developmental period when youth start looking to each for guidance, this can significantly increase consumer buy-in and message believability. Communities thought, this is great! We can create campaigns, post the messages online and have teens share the messages with all of their friends. Not so fast. As any applied researcher knows, what sounds good in theory does not always translate well into practice. Who is to say teens are going to want to post substance prevention messages? I decided to take a look at the research to establish an evidence-base.



Introduction

• No studies have explored the feasibility and efficacy of substance 
prevention social media campaigns aimed at adolescents

• About 20% of high school students are 
exposed to friend-generated alcohol 
content (Nesi, Rothenburg, Husson, & Jackon, 2017)

• Teens reference alcohol use online to 
appear “cool” (Moreno, et al., 2009)

• Online behavior is correlated with offline 
behavior (Nesi et al., 2017; Geusens & Beullens, 2017)

• Increased need for social media literacy 
(Livingstone, 2014)

Presenter
Presentation Notes
As it turns out, no research had been done examining the efficacy of using social media to deliver substance prevention campaigns. However, there is mounting evidence that drinking norms are reinforced online just as they are offline reinforcing the need to develop campaigns to address this growing public health problem. In additional to developing online campaigns, there has also been a growing interest in using social media literacy interventions. Therefore, the aims of my study were 2-fold.My literature review revealed some other really interesting findings…As it turns out, online references becoming increasingly more common during adolescence. 20% of high schoolers report exposure in this number goes up post high school range from 41-56% among youth 18-20. Why do they post these message? To look cool. So hen, one could hypothesize that asking teens to post substance prevention message would be “uncool”. This got me thinking, how might these factors affect campaign participation?I came across another really interesting finding. Mounting evidence suggest that online behavior is correlated with offline behavior and youth consuming and created pro-alcohol related content may be more likely to actually engage in underage drinking. Several studies are now calling for media literacy interventions to address the presence of online drinking and drugging norms



Aims

1. To explore reasons teens may or may not want 
participate in a substance prevention campaign 
delivered through SNSs

1. To investigate if participating in a small group discussion 
on how on to develop a substance prevention social 
media campaign can increase teens’ social media 
literacy skills

Presenter
Presentation Notes
The aim of the present study was two-fold. First, I wanted to better understand the reasons teens may or may not want to participate in a substance prevention campaign delivered through SNSs. While I will briefly touch on the first aim in today’s presentation, I am going to spend most of my time discussing aim 2. If you would like to learn more about aim 1, findings will be published in the Journal of Primary Prevention in the coming months. I am also happy to take questions at the end of today’s panel.



Methods

 High school students (n=33) 
recruited from school- and 
community-based youth 
groups in Rhode Island

 Semi-structured focus 
groups (n=4) followed by a 
brief survey

 Participants blinded to social 
media literacy intervention

Sample Consent Language:

“You are being asked to be in
this study because you represent
the age group of young people
we are trying to engage and may
be able to help us understand
some reasons why they may or
may not want to participate in
social media campaigns related
to underage drinking and
marijuana use.”

Presenter
Presentation Notes
[1]  High school youth were recruited from PFS communities interested in using social media. [2]  Surveys collected basic demographics, exposure to risk content, social media literacy skills. Parents were sent home passive consent forms 2 weeks and 1 week prior. You were assented on day of. I facilitated all of the focus groups with the help of a co-facilitator who wrote down non-verbal cues. All groups were recoded/transcribed. Myself and the co-moderator debriefed immediately following each focus group to discuss relative issues. [3] Teens were only told about the first aim to eliminate any possibility that teens might suspect we were trying to persuade them to think a certain way. Read consent language. [4]  RQ1 – I developed an a priori codebook. RQ2 – Primarily inductive. Performed several horizontal passes to find themes.I used triangulation such that quantitative results were meant to add completeness or further confirm qualitative findings. For RQ2, I used an embedded approach where I was primarily interested in the outcome data and then used the qualitative findings to explain the processes that lead to increased social media literacy skills.



Results

Sample Characteristics
 Grade (M=10.79, SD=1.08)
 Age (M=16.38, SD=1.19)
 Predominantly Hispanic (73%) 
 Majority female (70%)

SNS Use
 100% use SNSs
 91% go on several times a day
 85% use more than one SNS
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Exposure to online displays of 
substance use 

Underage Drinking Marijuana Use

Note: Missing responses for underage drinking (n=1) and 
marijuana use (n=3)

Presenter
Presentation Notes
Three of the FGSs were predominantly Hispanic from an urban setting. Of those, 2 were single-sex (one all boys and one all girls). The fourth focus groups was predominately white from a suburban community.



Results
Are teens willing to participate in substance 

prevention campaigns delivered through SNSs?

It depends.

Getting teens actively involved in substance prevention 
social media campaigns is ideal but difficult to 

accomplish

Presenter
Presentation Notes
Facilitators: creating in-person buzz, previous/current involvement in substance prevention programs, competitionsBarriers: messages are unlikely to generate a lot of “likes”, might offend friends, violate peer norms, concerns about getting bullied, low perception of risk/harm, time and effortFor prevention specialists: while bi-directionality may improve message believability, it also means that to some extent campaign developers may lose some control over the message.



Results
Can focus groups serve as a 

brief social media literacy 
intervention?
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Fig.1 One-sample Wilcoxon signed-rank test: 
Influence of pro-alcohol related content

Hypothesized median=2      
Observed median=3

 Participants had a significantly 
better understanding of how 
posting pro-alcohol related 
content on SNSs may 
encourage people their age to 
engage in underage drinking, 
T=485.00, z=4.85 p=<.0001  
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Fig.2 One-sample Wilcoxon signed-rank test: 
Influence of pro-marijuana related content

Hypothesized median=2      
Observed median=3 Can focus groups serve as a 

brief social media literacy 
intervention?

• Participants had a significantly 
better understanding of how 
posting pro-marijuana related 
content on SNSs may encourage 
people their age to use 
marijuana, T=410.50, z=4.34 
p=<.0001 



Results
Were teens thinking about 

the influence of online 
substance use norms 

before the study?

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

Stongly
disagree/Disagree

Neither agree nor
disagree

Agree/Strongly
Agree

Pe
rc

en
t o

f P
ar

tic
ip

an
ts

Likert Scale

Had not previously thought about the 
influence of online displays of alcohol 

and marijuana on actual substance use

 Almost half (48.5%) of 
participants had not 
previously considered the 
effects pro-alcohol and 
marijuana related content 
may have on offline 
substance use



Discussion

 Prevention specialists should 
consider alternative or 
supplemental approaches to 
substance prevention such as 
social media literacy

 Preliminary evidence suggests 
focus groups are a viable method 
to teach social media literacy 
skills that center on substance 
prevention

 Experimental studies are needed to corroborate findings

Presenter
Presentation Notes
Participants were frequently exposed to peer-generated alcohol and other drug related content on SNSsAlmost half of participants were not thinking about how online references to substance use might affect offline behavior
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Panel Wrap-up

Questions?
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