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Maine Media Messages 



Focus Groups 
 Focus groups were used for the media materials and 

messages, specifically the Parent and Youth Materials 

 

 

 

 

 

 

 



Stakeholder Involvement 
 Representation from: 

 Community coalitions across the state 

 Substance abuse prevention provider association 

 Maine Youth Action Network 

 State staff from SSA 

 SEOW Coordinator 

 State medical marijuana program administrator at the 
Division of Licensing and Regulatory Services 

  Coalition members also shared with their youth groups 
to get input 



Print and Social Media Campaigns 

http://www.maine.gov/dhhs/samhs/osa/prevention/provider
/index.htm 

  
Print Materials:  

 The Impact of Marijuana on Maine (pdf) 

 Marijuana : 5 Key Messages (pdf)  

 Marijuana : Impact on the Brain, the Body, the Future (pdf, 
updated June 2014. Audience: Parents, Teachers, Grandparents and other youth 
involved adults.)  

 Marijuana : Frequently Asked Questions (pdf) 

 PFSII Marijuana Focus Group Report conducted/produced 
for SAMHS by Hornby Zeller Associates (pdf) 

 Teens and Marijuana:  
http://www.maineparents.net/TeensandMarijuana/index.htm  

http://www.maine.gov/dhhs/samhs/osa/prevention/provider/index.htm
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/index.htm
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/index.htm
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/EffectMarijuanaInfographic.pdf
http://www.maine.gov/dhhs/samhs/osa/prevention/pdfs/updated SAMHS Key Prev MJ Messages.pdf
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/powerpoints/ppt/SAMHSMarijuanaPresentation .pdf
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/MarijuanaFAQ02-03-14.pdf
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/PFS Marijuana Focus Group Report FINAL 2014.pdf
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/PFS Marijuana Focus Group Report FINAL 2014.pdf
http://www.maineparents.net/TeensandMarijuana/index.htm


PSAs and Radios Spots 
 

 Marijuana Public Service Announcement 1 wmv | mp4 
| webm  

 Marijuana Public Service Announcement 2 wmv | mp4 
| webm  

 Marijuana Radio ads: Radio ad 1 |mp3| Radio ad 2 
|mp3 

 

http://www.maine.gov/dhhs/samhs/osa/prevention/provider/audio/MJ_PSA1_720p.wmv
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/audio/MJ_PSA1_YouTube_1080p.mp4
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/audio/MJ_PSA1_YouTube_1080p.webm
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/audio/MJ_PSA2_720p.wmv
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/audio/MJ_PSA2_YouTube_1080p.mp4
http://www.maine.gov/dhhs/samhs/osa/prevention/provider/audio/MJ_PSA2_YouTube_1080p.webm
http://www.maine.gov/dhhs/samhs/osa/MJ Resources Page/14_SAMR_1402_60_grades_and_brain_radio_10323_0528.mp3
http://www.maine.gov/dhhs/samhs/osa/MJ Resources Page/14_sam_1403_60_kids_futures_radio_10323_0523.mp3


Campaign Costs 

 Maine has a Media Contract from an RFP process 
that averages about $350,000 per year for three 
years.   

 

 This includes the development of the messages, 
focus groups, materials printing, etc.  

 



Funding Sources 
 Campaigns are funded by State and Federal dollars, 

including the Substance Abuse Block Grant. 



Counter Advertising Against Big Marijuana Ads 

 When Maine developed these materials, they were focused 
on what adults (parents, caregivers, grandparents, etc.) and 
youth need to know about the risk and harm associated 
with using this substance, whether it was legalized or not.   

 

 The information is evidence-based, credible, and put in 
language that is easily understood and remembered.  

 



Lessons Learned 
 Have all your messages research/evidence based, 

sources vetted, and with sources easily cited.   
 

 Take the time to test out the messages and to be open 
to the feedback. 
 

 Limit the number of messages, Maine uses 5, and use 
the focus groups.                                                                                                 
 

 Seek feedback from not the usual partners or 
stakeholders.   
 
 
 


